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They travel
65,000 miles a year
on husiness

In faet, their business is your business. They're larm fur you You hear Lhe results on their dailv WGN broadeasts.

directors Orien Samuelson and John Almburg of the big Fucts 1o help you make more money. Plus farm news.

voice of Mid-America farming— WGN-Riulio. Chicago. weather, on-the-scene market reports. reports from the
In pluces like Washington. D.C.; Veroni. Wisconsin; Clinton, eight major Midwest markets. and firely entertainment.

Towa; and Pecatonica, linois. they tulk to the nation's most knowl- Get to know Orion and John at 720 on vour radio diuwl. Stay with

edgeable farming people. People like Department of Agriculiure them throughout the day, every day, for complete farm coverage

officials, furm organization leaders—and pou. that comes close Lo home.

FARM PROGRAMS AT 720
]_5 6070 80 110 140 160~l

(
12 Midnight— Arrivals, Chicago Union Stock Yards 11:28 A.M.—Report from Chicago Union Stoek Yards, Board of Trade
3:00 A.M.—Arrivals, Chicago Union Stock Yards and Mereantile Exehange
§5:30-6:00 A.M.—MILKING TIME—Monday thru Saturday 12:05-12:55 PM.—COUNTRY FAIR—Monday thru Saturday
6:00 A.M.—Livestock receipts, Chicago, Indianapolis, St. Louis 2:04 P.M.—Closing summary of trading at Chicago Board of Trade
6:32 A.M.—Livestock receipts, Chicago, Indianapolis, St. Louis and Mercantile Exchange
7:05 A.M.—Livestock receipts, Chicago, Indianapolis, St. Louis 6:10 P.M.—Summary of closing trends at Chicago Board of Trade
8:12 A.M.—Livestock receipts, eight Midwest markets §:00-9:30 P.M.—WGN BARN DANCE on Saturday

9:32 A.M.—Hog receipts and trading trends, Chicago Union Stock Yards e

9:58 A.M.— Direct report; opening of livestock trading, Chicago Union WGN

Stock Yards; opening trading at Chicago Board of Trade and Mer- 50.000 WATTS—CLEAR CHANNEL

cantile Exchange RADID 720 The big farm voice that helps you make more money
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The music: F requently heard
are Mr.Sinatra, Mr.and Mrs.
Lawrence and others (vocal

and not so vocal) of their ilk.
Impressive sounds that appeal
to Baltimore’s adult listeners.
The news: Comprehensive.CBS.
Metromedia News Team.
WwCBM’s local staff. Responsible
adults demand it. Responsible
WCBM Radio delivers it.

The local shows: “Dialing for

Dollars.” Popular with listeners,
popular with sponsors.
“Conversation Piece”and “The

--z:zsefm,.
dasle

in“Baltimore

Joe Pyne Show.” Fast becoming
the talk of the town.

Sound like an exciting station?

Of course it does.

19th-century Viennese pipe from the Metromedia antique pipe collection.



THE LEADER IN NEWS. 700

With the addition of TIME-
TABLE, 60 minutes of news, fea-
ture stories, weather, and time
reports, KRLD-TV's award-win-
ning News Department now
brings Dallas-Fort Worth viewers
2% hours of local, state, and
world news every day, Monday
thru Friday . . . by far the most ex-
tensive news service in the area.

TIMETABLE . ... 7:00- 800 am
NOON EDITION .12:00-12:30 pm
EVENING

EDITION .... 6:00- 6:30-pm

10 PM EDITION .10:00-10:30 pm

Viewers depend on Channel 4
for all the news, making KRLD-TV
the leader in information services
as well as the top entertainment
medium in the Southwest.

Get your message to the best-
informed, most loyal TV audience
in Texas. See your ADVERTISING
TIME SALES representative.

represented nationally by
Advertising Time Sales, Inc. E

UW 4’ am_ [t V028 Clyde W, Rembert, President

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 wat+-
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The profit machine

Healthy contribution that television
broadcasting makes to revenues and
profits, especially profits, of parent
companies of television networks is
seen in following calculations based on
1963 consolidated financial reports and
on 1963 network revenue and profit
figures recently made available (sce
page 88). At American Broad-
casting-Paramount Theaters, ABC-TV
provided $209.7 million of 3$386.7
million total revenues, or 54.2%, and
$11.6 million of $16.9 million in pre-
tax profit, or 68.6%. At CBS Inc.,
television provided $329.2 million of
$564.8 million total revenue, or 58.3%,
and $73 million out of $87.5 million
profit, or 83.4%. At RCA, NBC-TV
supplied $281.4 million of $1.789 bil-
lion total revenue, or 15.7%, and
$51.5 million of $135.6 million profit,
or 38.1%. TV figures are for network
and owned-station operations.

Ford in NCTA's future?

Insiders in CATV still cling to
hope that FCC Commissioner Fred-
erick W. Ford will accept standing of-
fer 1o become their spokesman—after
Nov. 3 elections. Offer is presidency
of National Community Television
Association, headquartered in Wash-
ington. It’s understood salary induce-
ment will be in $50,000 area (as
against $28,000 for FCC Commis-
sioner under this year’s increase and
initial NCTA offer of $35,000).

Since Commissioner Ford accepted
reappointment at personal behest of
President Johnson last May for seven-
vear term, he has turned away all
queries as to his plans, other than to
say he intended to complete his term.
But fact that NCTA hasn’t filled post
leads proponents of his appointment
to believe that he will reconsider and
accept, inunediately after elections or
early next vear.

Assertion of rights

Unpublicized letter sent by CBS to
New York City Board of Estimate
which is considering CATV f{ranchise
application of Sterling Information
Services (see page 76) seems to
indicate that CBS's CATV committee,
set up six months ago to formulate
domestic CATV policy for company,
has begun 1o reach some basic deci-
sions. Committee’s first assignment, it
was said last May, was to decide
whether broadcasters have rights in
their broadcasts. In letter advising
board of estimate that programing of
its wes-Tv New York might not be
available to Sterling, CBS now says
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flatly that it “possesses rights”—mnot
only in programs broadcast by its
owned station, but also in those broad-
cast by its network affiliates.

Letter gives no clue to whether CBS
has reached firm decision on how it
will decide when 1o grant or withhold
CATV pickup permission, which was
another priority goal of CBS CATV
committee. Letter merely says CBS
doesn’t know exactly what areas Sterl-
ing plans to serve and that this could
have bearing on its own decision—
apparently meaning that CBS, for ex-
ample, might grant permission if
CATV served area where CBS signal
is poor, not where signal is good. QOf-
ficials say committee, headed by Vice
President Richard S. Salant, definitely
has not decided crux question of
whether CBS—which has bought into
CATV in Vancouver, B. C. (BroaD-
CASTING, Oct. 19)—should also get
into CATV ownership in U. §.

Still no play

All are marking time right now on
TV baseball package plan for Mon-
day nights starting next spring even
though broadcaster-Detroit Tigers’
owner John Fetzer still reports more
than enough advertiser support. Rat-
ing reports and network reaction ap-
pear to be key factors for moving plan
off dead center. If no deal is made by
Thanksgiving, plan would be dead for
1965 season at least.

QOut of the freezer

FCC is getting ready to return to
circulation number of UHF construc-
tion permits that have been long dor-
mant. Staff has prepared list of about
50, including some held by broad-
casters who putl station on air but
then let it go dark again before ap-
plying for license. Some CP holders
would get chance to argue their case
in hearing. But some who have shown
no signs of life for years, would re-
portedly be asked to turn in permits.
Commission wants authorizations in
more willing hands. Action on mat-
ter is expected in week or two.

Lock on the washroom

Whispered about Washington last
week was report that understanding
had been reached between Republi-
cans and Democrats to lay off any
further disclosures involving sex devia-
tion in wake of Walter Jenkins case.
One report was that although Repub-

licans could probably come up with
another Democrat, Democrats could
come up with at least two in GOP
camp. But, it was added, all were at
low level and would not cause any-
thing approaching sensation created
by Jenkins disclosure.

Section 315 at work

If courts overturn FCC’s decision
that President Johnson’s Oct. 18 tele-
vision report was exempt from equal-
time requirements (see page 54), at
least five other candidates are lined
up for prime-time appearances coast-
to-coast on all three networks. Fol-
lowing five have entered their demands
at networks: Barry Goldwater (Re-
publican), Louis E. Jaeckel (American
Party), Eric Hass (Socialist Labor),
Clifton DeBerry (Socialist Workers)
and Yetta Bronstein (Best Party).

Of the five, only Republicans and
American Party have complained 1o
FCC, but all would be entitled 1o equal
time if FCC is reversed—as would any
others who are legally qualified to run
for Presidency in this eleciion.

OK once

Although federal antitrust lawyers
are dubious of legality of Network
Election Service pool for reporting
election returns Nov. 3, Acting At-
torney General Nicholas deB. Katzen-
bach has told network officials De-
partment of Justice does not intend to
do anything about it this time—par-
icutarly since it’s one-shot. Implica-
tion is, however, that networks and
two wire services which have banded
together to provide consolidated vote
totals election night better bring in
lawyers at beginning of next pooling
arrangement. Key question in govern-
ment attorneys’ minds: Where's public
interest in consolidation? Implication
is that NES is beneficial only to media.

International casualties

If predictions that current crop of
new television network series will pro-
duce most fatalities in years holds true,
look for worrisome international reper-
cussions. Trend in recent years has been
for more and more stations abroad to
schedule series simultaneously with
their U. S. presentations. Large ma-
jority of 1964-65 network entries have
been sold in markets abroad. Any time
one of them goes out of production,
U. S. distributors will be placed in
awkward position.

in January, by BroadcasTinG PUBLICATIONS Inc..
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WHEN IT COMES TO WOMEN...we've got all the good numbers

Best way to tackle the problem of more sales in the rich 5th market is to make a play for
WJBK-TV's loyal cheering section . . . the 18 to 39 year old gals with the money to spend and
the urge to spend it. They go straight down the field with Channel 2 because we've got the
winning team of great movies, fine variety shows, the best of CBS and a mind-stimulating full
hour of dinnertime news. To score with more in '64, call your STS man for details and avails.

WJBK-TV
&> DETROIT

I ’ ) g ' B IMPORTANT STAT :
ATLANTA DETROIT @  TOLEDO | j /¥ .
wagrtv  f wiskrv  § wsrorv I IMPORTANT MARKETS |

MIAMI | CLEVELAND 10S ANGELES §  DETROIT | S T ORER

R KGBS g WIBK BROADCASTING COMPANY  §
R 1 T T T T I P T TR TS I T TI REIIIVAH

STORER TELEVISION SALES, INC. Representatives for all Storer television stations.
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WEEK IN BRIEF

Competition is picking up for late-night television audi-
ence. NBC's ‘Tonight’ show and old movies are being
challenged for viewers and attendant profits by season’s
new program entries. See ...

WHO GETS LATE-NIGHT JACKPOT? ... 33

Pitfalls and promise of creativity in advertising explored
at American Association of Advertisng Agencies meeting
in Chicago. Strouse says creativity is threatened by limi-
tation of word itself. See ...

4A FOCUS ON CREATIVITY ... 36

Community antenna television systems hit TV stations
where it counts—the pocketbook. NAB-financed study
shows specific dollar figures local TV outlets lose with
each new CATV subscriber. See . ..

ECONOMIC IMPACT OF CATV ... 74

Republican film withdrawn after NBC-TV refuses to show
‘suggestive’ sequences. Uproar over film, designed to tie
Johnson administration to corruption, prompts Goldwater
to turn thumbs down. See ...

‘MORALS’ FILM BACK IN CAN... 58

Teleprompter vies with Sterling information Services
for community antenna television system in New York
City. Petition hoids up board action and hearing will be
continued in November. See . ..

CATV DECISION DELAYED ... 76

Section 315 is focus of political scrap. Networks refuse
to carry Goldwater's response to Johnson's foreign affairs
speech, FCC ruling backs networks. GOP decides to take
case to court. See . ..

SEC. 315 HITS POLITICAL FAN ... 54

Metromedia pays more than $3.6 million for Wolper
Productions Inc. David L. Wolper says absorption of in-
dependent program production firm by radio-TV group
gives him money to expand. See . ..

METROMEDIA BUYS WOLPER ... 50

Willard Schroeder tells broadcasters to program for
public, not government. He tells Des Moines regional
meeting of National Association of Broadcasters that con-
vention coverage should be changed. See ...

COVERAGE FREEDOM URGED... 84

Field Communications’ Captain Eddy says UHF can suc-
ceed with proper programing, but otherwise has no hope.
He also claims pay TV and community antenna television
might be “catalyst to UHF growth.” See . ..

UHF CAN BE SUCCESS... 66

Death of Herbert Hoover marks passing of major force
in shaping American broadcasting system. He nurtured
radio through years of infancy, insisted on strong founda-
tion of programing freedom. See ...

HOOVER: FATHER OF RADIO ... 80
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OMAHA
SWINGER!

Golf is big in Omaha.

We just completed the Third Annual
KMTV City Championship Golf Tournament.
A record-breaker.

We organized it.

Ran it.

Televised it.

And sold it.

Other kinds of

Imaginative

Local programming

Are available to advertisers
Year-round.

KMTV is big in Omaha.

Ask Petry

KMTV OMAHA
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 33

AT DEADLINE

Atlanta ad agency
to merge with BBDO

Merger of Burke Dowling Adams
Inc., Atlanta, with BBDO, New York,
effective Nov. 1, is to be announced to-
day (Oct. 26) by B. D. Adams, BDA
president, and Charles H. Brower,
board chairman of BBDO.

BDA’s billings are approximately $10
million and BBDO’s run to more than
$250 million. BDA will continue to op-
erate under its present name as wholly
owned subsidiary of BBDO.

Mr. Adams remains as president and
chief executive officer of BDA and be-
comes vice president and director of
BBDO. Jack Hardy, executive vice
president of BDA, continues in this post
and will be named vice president of
BBDO.

NCTA backs CATV
open-door policy

National Community Antenna Tele-
vision Association has added its voice
to those of broadcasters who have asked
commission not to foreclose broadcast-
ers from community antenna television
fields (see page 82).

NCTA, in comments filed with com-
mission Friday (Oct. 23), went on to
say that broadcasters who aren’t alert
to new developments in electronics, in-
cluding CATV, may be left at post in
competition with more “alert techni-
cians.”

NCTA said there is no basis for de-
termining what public interest effect of
cross ownership of CATV and TV sta-
tion would be.

Consequently, it said, commission
should act only on complaints of abuse
of common ownership, on case-by-case
basis, rather than adopt general rule.

That's show biz

In effort to win votes for Prop-
osition 15 to outlaw pay TV in
California, Pacific drive-in thea-
ters are offering free passes to
motorists who Iet bumper stickers
be put on their cars with mes-
sage: “Vote Yes on 157 (see page
87).

NCTA, which includes CATV-own-
ing broadcasters among its membership,
submitted comments in FCC inquiry
into acquisition of CATV's by TV li-
censees.

Association noted that growth of tele-
vision was spurred by networks and
newspaper chains that owned TV sta-
tions and could afford funds for research
and experimentation.

NCTA said distinction between
CATV’s that originate programs and
those that don’t isn’t important. Ac-
cording to its information, NCTA said,
few CATV’s have attempted to originate
programing and that many, if not all of
them, have discontinued practice be-
cause it didn’t increase business.

Brookings will make
study of mass media

Board of Brookings Institution,
Washington, voted Friday (Oct. 23) to
approve “broad study” on subject of
mass media coverage of governmental
prozesses, thus clearing way for high-
level look at problems of television and
news coverage of courts and legislatures
first suggested by Frank Stanton, CBS
president, last March.

Brookings officials say study will be
under supervision of George A. Gra-
ham, director of organization’s govern-
mental studies division. They also em-
phasized that study will not start until
institution receives financing primarily,
they hope. from foundations, and hires
staff, Brookings will not, it is stressed,
accept financial help from broadcasting
industry.

Trustees acted after reviewing report
by Professor J. Edward Gerald, Uni-
versity of Minnesota, recommending
that study be undertaken (BROADCAST-
ING, Aug. 17).

Boston’s channel 44
awarded to educators

FCC has awarded educational chan-
nel 44 in Boston to WGBH Educational
Foundation. Grant was announced Fri-
day (Oct. 23).

WGBH had been competing with In-
tegrated Communications Systems Inc.
and United Artists Broadcasting Inc.
But those companies dropped out and
applied for channel 25 after channel 44
was reserved for education.

Only issue that continued to block
commission approval of WGBH appli-

cation was educator group’s financial
qualifications. Commission, in its order
Friday, said WGBH had provided new
financing plan that resolved issue.

Nonprofit educational group already
holds licenses for channel 2 in Boston
and for FM’s there (WGBH) and Am-
herst, Mass. (WFCR).

Morgan defends GOP
film as documentary

Producer of GOP TV campaign
film, “Choice” defended it Friday (Oct.
23), same day it was repudiated by
Senator Barry Goldwater.

Ray Morgan of Anderson, Morgan,
De Santis and Ball, Los Angeles adver-
tising agency that handled film for Citi-
zens for Goldwater and Miller, said:
“Anyone who’s looking for anything
sensational won’t find it in this film. All
it does is document a rather serious
problem that faces America today—
morality, and not just in high places.”

Earlier in day Senator Goldwater
told news conference he hadn’t heard
of film until last Monday and immedi-
ately upon seeing it last Wednesday
ordered that it not be shown anywhere
(see page 58).

Film “does not contain pornogra-
phy,” but “it is nothing but a racist
film,” senator said. “It shows a lot of
riots. They say they show a lot of
white rioters as well, but I feel that it
will incite trouble if it is shown. . . .
I do publicly repudiate it now.”

Upwards of 100 prints that had been
circulated for use on local TV stations
have been recalled by GOP.

Zenith increases TV budget

Zenith Radio Corp., Chicago, through
Foote, Cone & Belding there, expands
its use of TV this fall with buy of color
spots on five NBC-TV color shows in
10 consecutive weeks. Traditionally
heavy print advertiser, Zenith has in-

Bonus for veterans

Veterans Administration’s week-
ly Here's To Veierans radio series
will be spiced up by Beatles in
November. Shaggy-headed Liver-
pudlians cut 15-minute show for
VA in Hollywood, spoofing 1
Want te Hold Your Hand,” and
singing four of their hits straight.

e T L e s e T e ooy mare AT DEADLINE page 10
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creased fall budget 15% over last year
for record drive which already includes
Dec. 12 ABC-TV Nobel Prize awards
special.

Report, book cloud
Dodd’s Senate race

Delay in release of Senate Juvenile
Delinquency Subcommittee report on
TV violence and children has become
issue in re-election campaign of Senator
Thomas J. Dodd (D-Conn.), chair-
man, and by weekend campaign seemed
responsible for continued uncertainty
regarding publication. Lack of endorse-
ment for report findings by some Re-
publican members of subcommittee al-
so was involved.

Set in type and still awaiting senator’s
ok, report has been labeled by GOP
candidate John David Lodge as symbol
of “drawn-out” investigations panel has
handled under Senator Dodd. Calling
subcommittee senator’s campaign instru-
ment, Mr. Lodge, former Connecticut
governor, has raised question whether
figure in David Levy’s book The Cham-
eleons (BROADCASTING, Sept. 21) —
“pious but headline-hunting amoral
U. S. senator who launches an investi-
gation into the morality of the mass
media”—could be “Connecticut’s own
Tom Dodd.”

In present form report not only calls
on broadcasters to clean own house and
make National Association of Broad-
casters program codes mandatory by
law (Crosep Circuit, Oct. 5), it con-
cludes that “excessive amount of tele-
vised crime, violence and brutality can
and does contribute to the development
of attitudes and actiocns in many young
people which pave the way for delin-
quent behavior.”

Adverse effect of isolated scenes of
violence “is not necessarily washed
away or purged by a ‘moral’ ending in
which ‘good’ triumphs over ‘evil’,” re-
port adds. “Continucus exposure of the
young to programs containing violence,
crime and brutality tends to produce a
cumulative effect which can build up
aggressive tendencies and the viewers’
acceptance of excessive violence. . . .”

Embarrassment of riches
for ABC-TV in Nielsens

ABC-TV ran far ahead of other net-
works in 30-market Nielsen ratings of
7:30-11 p.m. periods for week of Oct.
12-18—so far ahead that ABC repre-
sentatives, in making data available Fri-
day {Oct. 23), stressed they did not con-
sider these rankings typical or repre-
sentative, because of large number of
rating-depressing political pre-emptions

10

WEEK'S HEADLINERS

Anderson F. Hewitt has joined Geyer,
Morey, Ballard Inc., New York, as sen-
ior vp. Before joining GMB, Mr. Hewitt
was senior vp, member of board of di-
rectors and of administrative committee
at Compton Advertising, New York,
Mr. Hewitt was a founder and chief
executive officer of Hewitt, Ogilvy, Ben-
son & Mather (1948-1952), subsequent-
ly joined Kenyon & Eckhardt as vp, ad-
vancing to senior vp, director, member
of executive committee and vice chair-
man of creative plans board.

For other personnel changes
see FATES & FORTUNES
1 ke Sl et e 5

on CBS-TV and NBC-TV.

In this report ABC-TV's average for
week was 21.7 rating and 33.7 share,
against 18.]1 rating and 28.4 share for
NBC-TV and 17.5 rating and 27.4 share
for CBS-TV. ABC-TV led on five nights
(all but Wednesday and Saturday, taken
by NBC-TV) and had 19 of top 35
shows while CBS-TV had 11 and NBC-
TV 5. Here are top 35 shows in rank
order but without individual ratings:

Rating
Oct, Oct.
12-18 5-11
1 1 Bewitched (ABC)
2 5 Fugitive (ABC)
3 4 Bonanza (NBC)
4 7 Combat (ABC)
5 3 My Three Sons (ABC)
6 6 Addams Family (ABC)
7 26 Donna Reed (ABC)
8 11 Peyton Place | (ABC)
8 10 Peyton Place !l (ABC)
10 21 My Favorite Martian (CBS)
10 2  Gomer Pyle {CBS)
12 18 McHale's Navy (ABC)
13 11 Ed Sullivan (CBS)
14 13  Dick Van Dyke (CBS)
15 32 Wednesday Night Movie {NBC)
16 17  Saturday Night Movie {NBC)
17 9  Sunday Night Movie (ABC)
18 18 Patty Duke (ABC)
18 13  Petticoat Junction (CBS)
20 20  Munsters (CBS)
2l  —  Virginian (NBC)
22 15 No Time for Sergeants (ABC)
23 29 Bing Crosby (ABC)
24 — Bob Hope (NBC)
25 22 Wendy and Me (ABC)
26 24  Tycoon (ABC
27 29 Farmer's Daughter (ABC)
28 23 Valentine's Day (ABC)
29 —  Lucy Show (CBS)
30 25 Gilligan's Island (CBS)
31 —  Andy Griffith (CBS)
31 33 Red Skelton (CBS)
33 —  Beverly Hilibillies {CBS}
34 8 Shindig (ABC)
35 35 Voyage to Bottom of Sea (ABC)

ABC-TV edges rivals
in Thursday Arbitrons

ABC-TV edged NBC-TV by one-
tenth of rating point and shaded CBS-
TV by six-tenths in average ratings in
Thursday night's national Arbitrons,

available Friday (Oct. 26). ABC had
16.1 average for 7:30-11 p.m. EDT
peried and led in four half-hours; NBC
had 16.0 and led in two half-hours;
CBS had 15.5 and led in one.

Thursday, Oct. 22

Arbitron
Rating  Share
7:30
ABC Flintstones 12.4 24.0
CBS Munsters 18.5 35.0
NBC Daniel Boone 121 23.0
8:00
ABC Donna Reed 17.1 31.0
CBS Perry Mason 170 310
Bh!i%c Daniel Boone 14.1 26.0
ABC My Three Sons 18.9 330
CBS Perry Mason 18.8 33.0
NBC Dr. Kildare 17.0 30.0
9:00 .
ABC Bewitched 25.0 400
CBS Password 16.3 26.0
gn;%c Dr. Kildare 17.5 28.0
ABC Peyton Place || 28.0 420
CBS Baileys of Balboa 10.7 19.0
NBC Haze 14.4 25.0
10:00
ABC GOP-Goldwater 10.2 20.0
CBS Defenders 13.0 26.0
NBC Kraft Theater 18.1 36.0
10:30
ABC Politics '64 54 120
CBS Defenders 144 31.0
NBC Kraft Theater 18.9 41.0

Loevinger urges no
panic among groups

FCC’s current consideration of mul-
tiple-ownership policy should not result
in any divestiture, FCC Commissioner
Lee Loevinger told broadcasters Friday
(Oct. 23) at meeting of National Asso-
ciation of Broadcasters (see page 84).

Responding to question, Mr. Loevin-
ger said that in his opinion “the situa-
tion in now tolerable.” But, he added,
“there may be new rules for transfers
or new stations.”

Real problem is how to arrive at
multiple-ownership formula. “Limiting
multiple ownership on the basis of sta-
tion count isn’t realistic,” he said, indi-
cating that other criteria — population
served, power, etc.—must be considered.

Blunt-talking commissioner lived up
to his reputation. On FCC and pro-
graming, he said: “If you don't know
[how to program] and can’t find out, then
you should sell your station. If you do
know, then don’t worry about the FCC.”

FCC, he said, shouldn’t worry about
programing; it should clean up its work
backlog. “Instead of counting commer-
cials,” Mr. Loevinger said, “we’re be-
ginning to count our backlog . . . and
I think this is a great improvement.”

On community antenna TV ques-
tion, Mr. Loevinger expressed his pref-
erence for regulating cable companies
on basis that they should be under same
rules as broadcasting. Pay TV, he
said, doesn’t have much future and
doesn’t pose threat to free broadcasting.

BROADCASTING, October 26, 1984
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MAVERICK BROS. FAST ON THE DRAW. Two of the
fastest men on the draw, when it comes to attracting
big audiences, are the MAVERICK brothers, played by
James Garner (left) as Bret and Jack Kelly as Bart.
One of principal reasons for the tremendous rating
success of MAVERICK is its unique "tongue-in-cheek"
approach to western drama. Among new markets 1hat
will be exposed to the drawing power of MAVERICK
(124 hours} are: Charlotte, Wichita, Tuisa, Little Rock,
Columbia (8.C.}, Augusta (Ga.), Decatur and Peoria.

P2t Y o

COLOR BOOKINGS FOR WB FEATURES TRIPLE. Compared to May 1964, starts include WBKB, Chi-

when only 10% of stations purchasing the WARNER BROS. ONE features cago (9/15); KPIX. San
package were booking in calor, more than 30% are now using color prints. Francisco (9/15); WEAR-
*“The Sundowners,”” starring Deborah Kerr, Robert Mitchum. and Peter TV. Mobile-Pensacola %

Ustinov is one of 17 WARNER BROS. ONE features available jn color. (9/19); WTAR-TV, Norfolk.

TELEVISION TIMES

PUBLISHED MONTHLY BY WARNER BROS. TELEVISION DIVISION

October 1964

KETV GETS “BIG ONES." &
Eugene Thomas (left), Vice
President of KETV, Omaha,
visits VP Joseph Kotler at
Warner Bros. offices in New =
York to discuss television
trends and the WARNER |
BROS. ONE features pack-
age he recently purchased. 8
Among the 25 "'big ones” in
the group, which includes
19 pictures released in 1959
and 1960, are: "Rlo Bravo,””
"The Nun's Story,” "The
Sundowners,” "'The Dark at
the Top of the Stairs,” “The
FBI Story,”” ""The Young
Phitadelphians.” '"‘The
Hanging Tree,” "lce Pal-
ace,” and “Up Periscope.” |

F 1 g T Wl -

R AR e 1 e e,
"“SURFSIDE 6" SALES CONTINUE TO BOOM-BOOM. The glamorous “Boom-Boom
Room'" in Miami Beach provides a favorite meeting place for the attractive young
stars of SURFSIDE 6—(l to r) Troy Donahue, Margarita Sierra, Lee Patterson, Diane
McBain and Van Williams. Major new ports for SURFSIDE 6 {74 hours) are: Boston,
Hariford-New Haven, Buffalo, and New Orleans.

*77'"" ON THE SCENE.
Roger Smith (left) and co
star Efrem Zimbalist, Jr.
look for clues in a jewel
theft case on 77 SUNSET ™
STR!P. Less than a week |

after completing its |
highly successful network
run, 77 SUNSET STRIP
""mace the scene” on an
individual market basis.
Among those stations in
major markets starting the [
series Monday, Septem-
ber 14, were WNEW-TV,
New York; KTTV, Los An-
geles; KPLR-TV St. Louis;
WLW-I, Indianapolis;
WMCT, Memphis; and §
WNYS-TV, Syracuse.
Other stations with early !

NOW IN DISTRIBUTION: 77 SUNSET STRIP + ROOM FOR ONE MORE + THE DAKOTAS + THE GALLANT MEN * HAWAIIAN EYE
LAWMAN * CHEYENNE *+ MAVERICK « SUGARFOOT ¢ BRONCO * SURFSIDE 6 » THE ROARING 20'S » BOURBON STREET BEAT
FEATURES: "WARNER BROS. ONE™ + CARTOONS: "WARNER BROS.—SERIES '64'"

WARNER BROS.TELEVISION DIVISION 666 Fifth Avenue. New York 19, N.Y. Circle 6-1000
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Bill O‘Dannall Fmonn,
SPORTS. , . BUSINESS NEWS

Elliot Gove

Ed Murphy «Carol Johnson
w TIMEKEEPER
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a downtown store after an Ed Murphy spot.
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R ® Sports fans call Bill O'Donnell to settle ar-

guments about yesterday's game.
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o This is personality power at work.

With WSYR's strong personalities selling
for you in the 18-county area of Central

S E New York, great things happen to sales.
Put this sales power to work for you.

Represented notionolly by
THE HENRY [, CHRISTAL CO., INC,
NEW YORK ©* BOSTON * CHICAGO
E DETROIT * SAN FRANCISCO

Acus

" et :

Vit .“ ==
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5 KW = Syracuse, N.Y. - 570 KC
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DATEBOOK

A calendar of important meetings and
events in the field of communications.

aIndicates first or revised listing.

OCTOBER

Oct. 25-28—National convention of the Na-
tional Association of Educational Broad-
casters. Speakers include Carl T. Rowan,
director of the U. S. Information Agency,
and Dr. Lester F. Beck, professor of psy-
chology for the Oregon State System of
Higher Education. Austin (Tex.) Auditorium.

Oct. 27—ABC Radio regional affiliates meet-
ing, New Orleans.

Oct. 27—Annual convention of Massachu-
setts Broadcasters Association, Sheraton-
Plaza, Boston.

mOct. 27—Third session of Fall 1964 Inter-
national Radio & Television Society Time-
buying & Selling Seminar. Erwin Ephron,
director of press relations, A. C. Nielsen Co.,
and Albert B. Petgen, director of client rela-
tions, American Research Bureau, speak.
Chemical Bank New York Trust Company
Auditorium, Madison Avenue at 59th Street,
New York.

mOct. 27—Meeting of Better Business of
Greater Atlanta. Ward L. Quaal, executive
vice president and general manager, WGN
Inc., Chicago, is speaker.

Oct. 27-28—Seminar in programing by Tele=
vision Program Development Group, WGN
Mid-America Broadcast Center, Chicago.

Oct. 27-28—Meeting of Future of TV in
America Committee of National Association
of Broadcasters on CATV matters, Jung
hotel, New Orleans.

Oct. 27-30—American Assoclation of Advers
tising Agencles western region convention.
John Crichton, AAAA president, and Nor-
man Strouse, AAAA board chairman, are
featured speakers. Phase two of the con-
sumer judgment of advertising study will
be explained. Other sessions will include
pretesting of TV commercials, new product
introductions, a panel of TV film producers
and a panel of advertising agency creative
directors. Beverly Hilton hotel, Beverly
Hills, Calif. Board of directors is scheduled
to meet in Los Angeles on Oct. 27T.

Oct. 28—International Radio & Television
Society newsmaker luncheon at Waldorf
Astoria, New York. Louis Harris, political
polister, i guest speaker.

Oct. 28—Annual stockholders meeting of
Official Films Inc. Delmonico’s hotel, New
York.

m0ct. 28—Combined meeting of Ametican
Women in Radio and Television, Atlanta
chapter, and Advertising Club of Atlanta.
Ward L. Quaal, executive vice president and
general manager of WGN Inc., Chicago, is
speaker.

Oct. 28-30—Twelfth annual marketing con-
ference of the National Industrial Confer-
ence Board Inc. Speakers and participants
include Thomas B, McCabe Jr., Scott Paper
Co.; X. K, Staley, General Motors Corp.;
Donald M, Kendall, Pepsi-Cola Co.! Arch C.
West, Frito-Lay Inc.; Jack Northrup, Purex
Corp.; Philip L. Bondy, General Cigar Co.:
Willam G. Mennen Jr., The Mennen Co,;
Seymour Marshak, Lincoln-Mercury divi-
sion of Ford Motor Co.; J. Emmett Judge,
Westinghouse Electric Corp.; Alvin Griese-
dieck Jr., Falsta® Brewing Corp., and
Charles T. Pope, Birds Eye division of
General Foods Corp. Waldorf-Astoria hotel,
New York.

Oct. 20 — Forum on Broadcast Controls
sponsored by Indiana University. Among
participants are FCC Commissioners Fred-

erick W. Ford and Robert E. Lee. University
campus, Bloomington, Ind.

BROADCASTING, October 26, 1964



*Based on ARB and Niefsen teievisio..
estimates, subject lo qualifications which CTS
Nationa! Sales will supply on request.

Bleefon am

Whois Chicago’s hostess with the mostest?

Beyond question, it’s Lee Phillip. Her midday program on wBBM-TV is a favorite meeting place for
visiting greats and near-greats, and for thousands upon thousands of viewers who have made Lee the
year-in, year-out reigning first lady of Chicago television.” On “The Lee Phillip Show,” Lee serves up
an irresistible blend of fashion tips, homemaking hints and informal interviews. She is equally at home
discussing UNICEF with Danny Kaye, religion with Norman Vincent Peale, show business with Carol
Channing or mental health with Karl Menninger. And her warm, between-us manner makes her audi-
ence feel at home, too. Better yet, it sells products: Lee’s ten-year record as a master saleswoman is
second to none. Quite obviously, Chicagoans think Lee Phillip is “the most.” She is just one of many
vibrant, community-minded personalities you’ll find on all the CBS Owned television stations, where
responsible programming produces responsive audiences. CBS TELEVISION STATIONS NATIONAL SALES
REPRESENTING WCBS-TV NEW YORK, KNXT LOS ANGELES, WBBM-TV CHICAGO, WCAU-TV PHILADELPHIA AND KMOX-TV ST.LOUIS
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Know the difference?

A million-and-a-half viewers in Southern California do...now!

As part of a continuing campaign to bring voters in the nation’s
most populous state a balanced, sharp-focus picture of the candidates
and issues in this election year,on October 5th KNXT originated an
hour-long,“live”debate between the two candidates for U.S. Senator:
incumbent Pierre Salinger,Democrat,and George Murphy,Republican.

For the first time in this heated campaign, the two opponents
argued their causes face-to-face. It marked the first time ever that a local
California television station originated a full-hour, prime time debate
between opposition party candidates for a major national office.

Cecil Smith of the Los Angeles Times wrote: “A face-to-face meeting
like this has great value and is a superior use of television. Much
credit for this must go to KNXT:' Even more important,an estimated
1,600,000 viewers™* were enabled to judge the men in action, to
contrast their positions on the issues, and to weigh their differences.

In pioneering ways to bring home ail the factsto the largest
number of voters,amass medium fuifills its highest purpose.And no one

doesthe job better than CBS Owned KNXT®2 LOS ANGELES

*Based on ARB television estimates, subject to qualifications which KNXT will supply on request.




A guide to WAVE watchers-
native "birds of the Louisville area

You'll find cigarette sales in the Louisville sanctuary another
indication of this area’s vital buying activity. Thanks to the
Filtered Tipmouse, Louisville cigarette and tobacco sales are
always up to snuff. (As a matter of fact, some of the nation’s

largest tobacco producers make their homes here.) Help your-

self to the biggest bite of this market and talk to our Filtered
Tipmice on WAVE-TV, Why WAVE-TV? Because:

® WAVE-TV leads in total market coverage—reaching
more Louisville-area TV homes than any other station
(567,400 TV homes vs. 445,700 for its nearest competitor
—a WAVE bonus of more than 120,000 homes!® ).

® WAVE-TV means TV leadership in the Louisville
market—first on the air, first to carry network color, and
only station that transmits local, live color—altogether
an average of 40 hours a week of local and network
color viewing.

¢ Source: ARB Market Coverage Information.

WAVE-TV

Channel 3¢ NBC ¢ Louisville
Represented by The Katz Agency

16 (DATEBOOK) -

Oct. 29—Federal Commaunications Bar As-
sociation luncheon. Speaker will be Martin
Codel, television consultant and former ra-
dio and TV trade publisher, who will speak
on "Television Overseas.” National Press
Club, Washington.

Oct. 31—United Press International Broad-
casters of Wisconsin meeting will hear
Charles Klensch, ABC, discuss election cov-
erage. Park Motor Inn, Madison, Wis.

NOVEMBER

aNov. 2—Hollywood Advertising Club lunch-
eon, Sam Cooke Digges, president, Inter-
national Radio & Television Society, will
speak. Hollywood Roosevelt.

Nov. 5—Second Canadian Radioc Commer-
cials Festival, sponsored by the Canadian
Radio Sales Bureau and the Radio & Tele-
vision Executives Club. Entries closed Sept.
19. Duplicate awards will be made for
English and French commercials. There are
three entry groups and four commercial
categories. Park Plaza hotel, Toronto.

Nov. 6-7—Fall meeting of Maryland-D, C.-
Delaware Broadcasters Association, Wash-
ingtonian motel, Gaithersburg, Md.

Nov. 6-7 — WSM’s Grand Ole Opry 39th
birthday celebration. Nashville.

Nov. 6-8—Fourth annual conference of Ad-
vertising Federation of America’s second
district. Saturday program includes speech
“Freedom Must Advertise” by Thomas C.
Dillon, president, BBDO. Panel members for
“How Well Has America Advertised Itself’”
include: Josephine Foxworth, vice president,
Calkins & Holden; Melvin S. Hattwick, ad-
vertising director, Continental Oil Co.; Carl
W. Nichols Sr., president, Cunningham &
Walsh: Armando M. Sarmento, president,
McCann-Erickson; William E. Steers, chair-
man, Doherty, Clifford, Steers & Shenfield,
and Walter Weir, chairman, executive com-
mittee, West, Weir & Bartel. Pocono Manor
Inn, Pocono Manor, Pa.

Nov. 7-8—Western area conference of
American Women in Radio & Television,
Beverly Hilton hotel, Beverly Hills, Calif.

mNov. 8-11—Annual meeting of Association
of National Advertisers. Opening business
session Monday will deal with professional
and managerial responsibilities of the ad-
vertising executive; Monday afternoon ses-
sion will study “important current advertis-
ing problems and issues,” including develop-
ments affecting broadcast advertising. Tues-
day session will deal with specific advertis-
ing and marketing concepts and case his-
tories. Wednesday program includes first full
report of American Association of Advertis-
ing Agencies’ findings in its consumer-atti-
tudes study, by Willlam Weilbacher, C. J.
LaRoche & Co.; and talks on “Are Your Ads
Affected by the Company They Keep?” by
Lee Rich, Benton & Bowles, and *Do They
Go Out for Beer When Your Ads Appear?”
by Ken Snyder, creative consultant. The
Homestead, Hot Springs, Va.

mNov. 9—Broadcasters Club reception for
members of Federal Trade Commission.
Broadcasters Club, Washington.

Nov. 10—ABC Radio regional affiliates meet-
ing, Detroit.

Nov. 10—Deadline for comments on Fed-
eral Trade Commission’s proposed rulemak-
ing to define description of TV screen sizes.

Nov. 10-11-—Eastern annual conference of
American Association of Advertising Agen-
cles meets in New York at Hotel Plaza.
Thomas C. Dillon, president of BBDO, is
chairman of region board of governors.

Nov. 11-14—Annual conference of Radio-
Television News Directors Association. Rice
hotel, Houston. Keynote speaker will be
John B. Connally, governor of Texas.

Nov. 12—Public service workshop for per-
sonnel of civic, social and welfare organi-

mIndicates first or revised listing.
BROADCASTING, October 26, 1964




PROGRAM ON COMMERGCIAL ON PROGRAM ON

Do youw always buy the best program
for yvour spoi commercials?

It’s not just the rating anymore. There's also the degree of interest
and attention to the program which studies continue to find match
up with the degree of interest and attention for the commercial. Did
you buy off-network series with a high TvQ among housewives? Your
MGM-TV representative can point with pride to such availabilities.

BROADCASTING, October 26, 1964
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“This area.... one of excellent opportunity”
Paxton C. Judge, Division Vice President

THE KROGER COMPANY

ROANOKE

“Television is an integral part
of our merchandising and advertising
program within the four-state area
served by the Kroger Roanoke Divi-
sion. National brands using this area
in their marketing programs have
enjoyed excellent resuits. 1t has also
been used by many as an established
test market. This area, therefore,
shonld be highlighted by all marker-
ing, advertising, and merchandising

executives as one of excellent oppor-
unity”

WDB]J Television would like to
recognize the Roanoke Division of

ROANOKE, VIRGINIA

DIVISION

“The Kroger Company for its out-
standing merchandising ability.
It has been cited by its Cincinnati
headquarters for continued excel-
lence in product promotion. It
is through the continuing efforts of
such local and national companies
that this area is recognized as a
leading market and as “a perfect
test market.”

Roanoke television is a primary
advertising force ., .. when you
market your product in this rich
and growing area!”’

REPRESENTED NATIONALLY BY PETERS, GRIFFIN, WOODWARD, INCs
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zations in how to use radio most effectively.
All-day meeting sponsored under joint aus~
pices of the Southern California Broadcast-
ers Association and the University of South-
ern California at the university campus, Los
Angeles.

Nov. 13—ABC Radlo regional affiliates meet-
ing, Albany, N. Y,

Nov. 13—0K-CATV Association (Oklahoma
and Kansas) annual meeting. Sheraton-
Oklahoma, Qklahoma City.

Nov. 13-14—Board of trustees meeting of
educational foundation of American Wom-
en in Radio & Television, Washington.

mNov. 16—The Katz Agency’s meeting for its
client stations’ promotion managers, during
seminar of Broadcasters Promotion Assocta-
tion. Pick-Congress hotel, Chicago.

Nov. 16—FCC deadline for comments re-
garding common carrier eligibility and the
transfer of noncommon carrier stations
from the Business Radio Service to a new
Communitv Antenna Relay Service.

Nov. I8—Edward Petry & Co, annual pro-
motion seminar at Pick-Congress, Chicago.

Nov. 16-17—Fall meeting of Oregon Asso-
clation of Broadcasters, featuring reception
for state legislators, Marion motor hotel,
Salem.

Nov. 18-18—Annual convention of the
Broadcasters' Promotion Asseciation, Pick-
Congress hotel, Chicago.

Nov. 16-18—Board of directors meeting,
National Community Television Association.
Nassau Beach hotel, Nassau, Bahama Islands.

Nov. 17—First annual Georgia FM Day
seminar sponsored by Georgia Association
of Broadcasters. Riviera motel, Atlanta.

Nov. 17—ABC Radio regional affiliates meet-
ing, Richmond, Va

Nov. 17.i19—Television Burean of Advertis-
ing’s 10th annual meeting, New York Hilton.

Nov. 18—East Central annual meeting of
American Association of Advertising Agen-
cies in Detroit at Hotel Sheraton-Cadillac.
John S. Pingel, president of Ross Roy Inc.,
that city. chairman of regional board of
governors, will preside,

Nov. 18-20—Fall convention of Ohio Agso-
ciation of Broadcasters. Speakers include
George Storer Jr., chairman of National
Association of Broadcasters-Radio Advertis-
ing Bureau Methodology Steering Commit-
tee and president of Storer Broadcasting
Co.; Charles Stone. manager of NAB radio
code; FCC Commissioner Kenneth A. Cox:
Robert J. Burton, president of Broadcast
Music Inc.,, and Robert Mason, chairman of
All-Tndustry Radio Music Licensing Commit-
tee. Christopher Inn, Columbus.

mNov. 20—International Radio & Television
Society newsmaker luncheon. Juana Castro,
sister of Cuba’s Premier Fidel Castro, is
guest speaker. Waldorf Astoria, New York.

Nov. 23 — Comments are due on FCC’s
notice of inquiry and proposed rulemaking
regarding mutual funds and other invest-
ment houses that are in technical violation
of multiple ownership rules.

Nov. 25-28—Television Information Office
TV festival at 54th annual convention of
National Council of Teachers of English,
Cleveland.

DECEMBER

Dec. 2-5—Sigma Delta Chi national conven-
tion at Hotel Muehlebach, Kansas City,
Mo. Keynote address to be given by Ben-
jamin M. McKelway, Washington Star
(WMAL-AM-FM-TV Washington and WSVA-
AM-TV Harrisonburg, Va.).

Dec. 4—FCC deadline for reply comments
regarding common carrier eligibility and
the transfer of noncommon carrier stations
from the Business Radio Service to a new
Community Antenna Relay Service.

Dec. 7—Hollywood Advertising Club lunch-
eon. Howard Bell, director of National As-

mIndicates first or revised listing.
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A New
Broadcast Representative

Corporation

NEW in the sense that the firm is a brand new corporate
entity, namely BROADCAST COMMUNICATIONS GROUP,
INC.

But not new in the sense that the firm is one of the oldest
broadcast sales organizations in the industry. What used
to be the sales organization of the Crosley Broadcasting
Corporation is now BCG.

Our raison d’ etre is to represent other dynamic broadcast
facilities across the nation in addition to the Crosley radio
and television stations.

Rather than make majestic statements about corporate
creeds and accomplishments, we shall let the past and the
future speak for us.

BROADCAST COMMUNICATIONS GROURP, INC.

Selling broadcast time since 1941

EXECUTIVE OFFICE: 415 Madison Avenue, New York, New York 10017

H. Peter Lasker, President
NEW YORK CHICAGO CLEVELAND

WLW RADIO, Cincinnati / TELEVISION STATIONS: WLW.T, Cincinnati / WLW-C, Columbus / WLW-D, Dayton / WLW-1, Indianapolis
BROADCASTING, October 26, 1964 19



66

ana
Worthy Advertiser
withan

Attractive Product
‘find Happiness

ind
by Winning the Loyalty
and Affection ofa
Jypical American
ousewife:

DAYTIME ADVERTISERS Best Foods (Corn Products Company) Continental Baking Company. Inc.

ON THE CBS Binney & Smith, Inc, The Dow Chemical Company

TELEVISION NETWORK The Borden Company The Drackett Company

{1964, MONDAY-FRIDAY) Bristol-Myers Company E.I. duPont de Nemours & Company. Inc.
Calgon Corporation Edward H. Dalton Company

Alberio-Culver Company California Packing Corporation F & F Laboratories, Inc.

Aluminum Company of America Campana Corporation Family Foods, Inc.

American Cyanamid Company Cumpbell Soup Company Father John's Medicine Company, Inc.

American Doll & Toy Corporation Carnation Company Florida Citrus Commission

American Home Products Corporation Chesebrough-Ponds, Inc. The R. T. French Company

The Andrew Jergens Company Church & Dwight Company. Inc. Frigidaire (General Motors Corporation)

Armstrong Cork Company Colgate-Palmolive Company Frito-Lay. Inc,

Arnold. Schwinn & Company Columbus Coated Fabrics Co. (Borden) General Foods Corporation

Audience data are for Mon.-Fri.. 7am-6 pm: homes reached based on Nielsen average audience estimates; audience composition



$103,000,000 SaysHe (an'

Of all the ways to a woman’s heart, the surest
is daytime television—on the CBS Television
Network. America’s advertisers put their money
on it: 103 million dollars in the past 12 months.
Far more than on any other advertising medi-
um addressed to women.

Foradvertisers know that daytime television
is a world of its own—inhabited largely by

Predictably,advertisers seeking the loyalty of the
American housewife spend the greatest part of
their budgets on the daytime programs of the
CBS Television Network—nearly as much asthey
spend on the other two networks together and
more than they spend on three leading women's
magazines combined. They are saying, in effect,
that the mostimportant seat of the country’s

women. If you could lift the roofs off America’s
homes during the day you would find an average
of 8.8 million women tuned to their television
sets...some 36 million in the course of a week.
Advertisers know, too, that the most popular
daytime shows come from the CBS Television
Network. All of the Top 12 programs—a match-
less schedule of comedy.studio diversions.news,
and the irresistible daytime serial. In the average
daytime minute this year 4,860,000 homes are
tuned to CBS—59 per cent more than are tuned
to the second network. twice as many as to the
third! In a typicat case an-advertiser employing
just 12 announcements in four weeks on the CBS
Television Network has demonstrated his prod-
uct an average of 3.3 times in 21 million homes.

purchasing power is a chair in front of a day-
time program on the CBS Television Network.

General Mills, Inc.
Gerber Products Company Kirsch Company

The Gillette Company Lever Brothers Company
Glenbrook Laboratories (Sterling Drug) P. Lorillard Company

Gold Seal Company Louis Marx & Company. Inc.
Golden Grain Macaroni Company Mauel. Inc. )
Hartz Mountain Products Corporation  Menley & James Laboratories

Kenner Products Company Noxzema Chemical Company Shulton. Inc.

Chas. Pfizer & Company, Inc. Simmons Company

W.T.S. Pharmacraft Company. Inc. Singer Sewing Machine Company

The Pillsbury Company Standard Brands, Inc.

Piusburgh Plate Glass Company  Sweets Company of America, Inc,

Plough. Inc. The Toni Company

The Procter & Gamble Company  United States Borax & Chemical Corporation
Heublein, Inc. The Mennen Company Purex Corporation Limited Warner-Lambert PharmaceulicaI'Corppany
The International Latex Corporation Mites Laboratories. Inc. The Quaker Oats Company James O, Welch Co. (National Biscuit Co.)
Johnson & Johnson Minute Maid (Coca-Cola Company) Rainbow Crafis, Inc. Westinghouse Electric Corporation

S. C. Johnson & Son, Inc. National Biscuit Company Rexall Drug Company The ], B. Williams Company, Inc.
Kayser-Roth Corporation National Cotton Council of America Reynolds Metals Company WwWm. Wrigley Ir. Company

Kellogg Company The Nestlé Company, Inc. awyer's. Inc. W.F. Young. Inc.

based on American Research Bureau estimates: billings dain from LNA-BAR (net time and tzlent) and PIB { gross ) : all subject to qualifications available from us on request.
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Final deadline for
station advertising
Nov. 1, 1964

Write, or call collect
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NAB FALL CONFERENCE SCHEDULE

Dates and places for the fall con-
ferences of the National Association
of Broadcasters:

8 Oct. 26-27—Jung hotel, New Or-
leans.
® Nov. 9-10—Statler hotel, Detroit.

u Nov. 12-13—Hotel Ten Eyck, Al-
bany. N. Y.

® Nov. 18-17—John Marshall hotel,
Richmond, Va.

soctation of Broadcasters code authority will
speak. Hollywood Roosevelt hotel.

Dec. 8 — Los Angeles Advertising Club
luncheon. Mayor Samuel Yorty will pay
tribute to city’s broadcasters. Statler-Hilton.

mDec, 10—Awards luncheon of the Art Di-
rectors Club of Los Angeles, announcing
winners of the 1964 competition of western
advertising and editorial art. Statler-Hilton,
Los Angeles.

Dec. 18 — Reply comments are due on
FCC’s notice of inquiry and proposed rule-
making regarding mutual funds and other
investment houses that are in technical
violation of multiple ownership rules.

JANUARY

Jan. 15-17—Board of directors meeting of
American Women in Radio & Television.
Hilton hotel, New York.

mJan. 22-23—Meeting of radio code board of
National Association of Broadcasters, Los
Angeles.

Jan. 22-24 — Advertising Association of the
West convention. World Trade Center, San
Francisco.

Jan. 25-20—Winter meeting of boards of
National Assoc of Broadcasters. Palm
Springs Riviera, Palm Springs, Calit.

Jan. 26-28—Twentieth annual Georgia Ra-
dio-TV Institute, University of Georgia,
Athens. Forum is sponsored by university
and Georgia Association of Broadcasters.

FEBRUARY

Feb. 2-3—Advertising Federation of Ameri-
ca/Advertising Association of the West con-
vention. Statler-Hilton, Washington.

Feb. 4-5—Annual conference of presidents
of state broadcasting associations under
auspices of National Association of Broad-
casters. Shoreham hotel, Washington.

MARCH

March 15—American TV Commercials Fes-
tival. Waldorf-Astoria, New York.

March 21-2¢4 — Natjonal Association of
Broadecasters annual convention. Shoreham
and Sheraton Park hotels, Washington.

APRIL

mApril 1—FCC deadline for comments re-
garding frequency allocations and technical
standards of its proposed rules governing
the licensing of microwave radio stations
used to relay TV signals to community
antenna television systems.

MAaY

EMay 3—FCC deadline for reply comments
regarding frequency allocations and tech-
nical standards of its proposed rules gov-
erning the licensing of microwave radio
stations used to relay TV signals to com-
minity antenna television systems.

JUNE

mJune 26-29—Thirtieth annual Florida Asso-
ciation of Broadcasters convention. Jack Tar
hotel, Clearwater.

mIndicates first or revised listing.

OPEN MIKE®

Rural response

EbpiTOR: . . . since my Monday Memo
(BROADCASTING, Sept. 28), I have re-
ceived quite a bit of response, all from
the people in the farm radio business.
So far everyone has been complimen-
tary. I'm keeping my fingers crossed.—
Clarence Thompson, vice president,
Colle & McVoy, Minneapolis.

Goodnight Sarah

Epitor: In your Oct. 19 issue, “Sarah
McClendon, news correspondent, Wash-
ington,” attempts to grapple with an
issue that disturbs her; to wit, can a
nonpartisan news broadcaster find hap-
piness with a wife who went out to
campaign for the Democrats? The
answer, to my satisfaction if not to Miss
McClendon’s, is yes.

Oh, I appreciate Miss McClendon’s
interest, of course. It is heartening to
discover Washington’s journalism ranks
include a lady who will take the time to
question her colleagues’ rectitude and
impartiality, even if her logic is faulty
and her facts wrong. The pleasing thing
is that she is willing to try. I welcome
her morality lecture and I will look for-

ward to her future performances.

Painful as it is to correct a news cor-
respondent on her logic as well as her
facts, I regret that I must.

First, Miss McClendon tries to draw a
comparison between Lisa Howard of
ABC who broadcasts news on the air,
and my wife, who does not. A better
comparison would be between my wife
and Miss Howard’s husband, if she has
one.

Second Miss McClendon says, “Un-
less I am mistaken, the Brinkleys, hus-
band and wife, recently entertained at a
prefunction dinner for Democratic fund
raisers.” Well, let me assure Miss Mc-
Clendon that she is indeed mistaken.
The affair she refers to raised money
for needy children. It had no political
connection whatsoever and the guests
were members of all parties, or at least
all the respectable ones. If any creeping
Socialists were present, I was not aware
of it.

But the point simply is that my wife
is an intelligent adult who holds political
opinions of her own and I saw no rea-
son why she should not express them,
so long as she made it clear (as she al-
ways did) she spoke only for herself,
not for me.

Finally, the sensible way to assess a
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November2, 1920 Radio station KDKA, Pittsburgh, made news tonight by reporting news of the Harding-Cox
election. In the first known news program ever broadcast, the station carried AP election returns through the cooperation
of a local AP member newspaper.

The Associated Press Brings 116 Years of Experience and Reliability to This Year's Election Story.
THE A